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Our Mission:

Through smart chemistry we care for
sustainability.

We are a reliable partner and serve the 
needs of the textile-, construction- and 

general industry. Customer tailored 
service, strength in innovation and 

outstanding product quality differentiate
us in the market and secure our

profitable growth.

We are committed to provide reliable 
workplaces worldwide. Based on strong 

roots and values, we invest into the 
talents of our employees. International 

teams in a seamless organization 
unleash our full business potential.

Our Vision:

CHT –
the preferred partner and 

leading reference for 
sustainable chemical solutions 

in our markets, worldwide!

CHT Paksitan
Aspires to be the first choice of 

all stake holders. 
In a sustainable manner, we 

will innovate and deliver value 
added solutions in the field of 

specialty chemicals

Our Values: 

Respect 

Responsibility

Reliability 

Credibility 

Commitment 

Courage

1. VISION, MISSION AND VALUES OF THE CHT GROUP 



2. OUR WORLDWIDE LOCATIONS AND NUMBERS 

500+

2000+

178,021+

24

10,000

26



3. OUR BUSINESS FIELDS
I. TEXTILE SOLUTIONS

Finishing Coating Printing / Flocking

Fibre Auxiliaries

Pretreatment Dyeing Jeans & Garment

Bezema Color Solutions



3. OUR BUSINESS FIELDS
II. INDUSTRY SOLUTIONS

Material Solutions Consumer Care 
Solutions Recycling Solutions

General Industrial 
Solutions

Paints & Coating 
Solutions

Leather Solutions
Mineral Building 

SolutionsAgricultural Solutions

Paper Solutions



3. OUR BUSINESS FIELDS
III. OUR SCIENCE AND SERVICE SOLUTIONS

Chemical & Environmental 
Analytics Brand & Retail Service

Customer Service Product Safety Technical Services



CHT PAKISTAN (PRIVATE) 
LIMITED 



4. CHT PAKISTAN – AT A GLANCE

1997 2005 201420092006

CHT started 

business in 

Pakistan 

through agent

2017 2018

Change of  

Management 

at CHT.

Drive for Value 

based 

Organization 

started

Organization 

gets IMS 

certified

CHT Pakistan 

incorporated 

as a subsidiary

Production 

started at site. 

Warehouse 

expansion 

took Place

2020

Certified on 

Energy 

Management 

System



5. CHT PAKISTAN – KEY MANUFACTURING PROCESSES

• Polymerization 

• Emulsification

• Formulations

• High Speed Dispersion  



6. SUSTAINABILITY



AT CHT, SUSTAINABILITY IS BASELINE OF COMPANY  
VISION.

CHT Vision

Sustainability

Value added 
solutions

Preferred 
Business 
Partner



WHAT SUSTAINABILITY MEANS TO CHT PAKISTAN?

Resource Management

Reducing Energy 
Consumption

Reducing Water 
consumption

Exploring Green 
Solution

Waste Management

Sustainable operations

• 100% renewable energy by 2020
• (50% already shifted till date)

• Reduced water consumption ratio 
up to 45% (max), 20% less w.r.t 2017.
• Recycling wastewater for 
horticulture 
• Efficient utilization of Equipment's
• Reducing Losses

• Reducing waste to minimum level.
• Recycling waste.

• Explore new solutions keeping 
environment & community in our 
mind.

• 100% Automation by 2020
• Exploring sustainable resources.
• Optimizing Production.

12% Energy reduction 
in 2018 vs 2017

•Zero ETP discharge 
in drain. 100% 
recycled

•Zero Batch loss 
Target .
•Zero off spec batch

•Utilization of used 
Drums for selected 
products

•Plant inside & 
surroundings being 
taken care of
Prod Vessel 
Automated.
Gradual shifting 
from manual to 
Automated.



 Thinking in habits  More Sustainable Chemistry
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